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B.Com. (NEP) (Sem.- II) Examination April - 2026

SEC- Marketing - II

 [ Total Marks: 25

k|Q“p : / Instructions

(1) D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
 Fill up strictly the above details on your answer book

(2) Sketch neat and labelled diagram wherever necessary.

(3) Figures to the right indicate full marks of the question.

(4) All questions are compulsory.

Seat No.:

Student’s Signature

â.1.  V|„$L$dp„ S>hpb Ap‘p¡. (L$p¡B‘Z 5)    (10)
 1. âp¡X$¼V$ gpB“ âpBk]N“p¡ A’® iy„ R>¡?
 2. Ål¡fps“u ìep¿ep Ap‘p¡.
 3. Ål¡f k„b„^p¡ A“¡ âQpf hÃQ¡“p¡ saphs S>Zphp¡.
 4. X$pef¡¼V$ dpL£$qV„$N“p¡ A’® iy„ R>¡?
 5. cphr“^p®fZ ey[¼sAp¡“p¡ A’® iy„ R>¡?
 6. rhsfZ Q¡“g iy„ R>¡?
 7. duqX$ep ‘k„v$Nu“¡ Akf L$fsp ‘qfbmp¡ S>Zphp¡.

â.2.  k„v$¡ipìehlpf-rdîZ“¡ Akf L$fsp ‘qfbmp¡ kdÅhp¡.  (15)
A’hp

â.2. (a) cph kp’¡ õ‘^p® ‘f ârsq¾$ep L¡$hu fus¡ Ap‘hu s¡ kdÅhp¡.  (08)
 (b) cphr“^p®fZ ey[¼sAp¡ kdÅhp¡.    (07)

ENGLISH VERSION

Q.l.  Answer in short. (Any 5)    (10)
 1. What do you mean by Product Line Pricing?
	 2.	 Define	Advertising.
 3. Differentiate between public relation and publicity.
 4. What do you mean by Direct marketing?
 5. What do you mean by pricing tactics?
 6. What is distribution channel?
 7. State the factors affecting Media Selection.

Q.2.  Explain factors affecting communication-mix.  (15)
OR

Q.2. (a) Explain reacting to competition with Price.  (08)
 (b) Explain Pricing Tactics.    (07)
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